NMonoxeHne o npoBeaAeHUN COBMECTHOM
akuum c 6apo6epwonom “Brandmen”

1. O6wume nonoxeHus

1.1. Hactosiwee MNonoxeHue onpeaensdeT yCnoBusa npoBegeHUs COBMECTHON akLnmn Mexay
komnaHnen GadgetAccess (ganee — «OpraHusaTtop») n 6apbepwonom «BRANDMEN»
(nanee — «[lMapTHep»).

1.2. B pamkax akumm yyacTHUKam npegocraBnaTca ceptudumkatsl HommHanom 1 000
pyonien n 5 000 pybnen Ha ycrnoBusix, MPeayCMOTPEHHbIX HacToAWwmuM NonoxeHnem.

1.3. YyacTtue B akummn o3HayaeT nonHoe 1 6e30roBopoyHoe cornacme yvyactHuka ¢
HacToawmm lNonoxeHnem.

2. Ceptucpukat HommHanom 1 000 pyonen

2.1. Ceptudpmkat HommHanom 1 000 pybnen npegoctaensaeT npaeo Ha HadncneHme 1 000
©OHycoB Ha BOHYCHEIN CYET y4acTHUKA B nporpaMmme nosineHoct OpraHmusaTtopa.

2.2. MNMocne aktuBaumm ceptudpmkata Ha GOHYCHbIM cYeT yyacTHUKa 3admncnsaetca 1 000
OOoHycoB.

2.3. HauncneHHble 60HYCbl UCMOMb3YTCS B COOTBETCTBMMN C AENCTBYIOLMMY NpaBuiaMmm
nporpammel nosinbHocT OpraHu3aTopa.

2.4. BoHycamu MoxHo onnatntb 4o 40% cTOMMOCTU NpuobpeTaemblx akceccyapos.
2.5. CepTudpmkat MoxeT ObITb MCNONb30BaH TONbKO OAMH pas.

2.6. CepTudmkar siBNsieTcs HEBO3BPATHbLIM M HE NOANEXUT OOMEHY Ha LEHEXHbIE CPeaCcTBa
VN1 MHOW AEHEXHbI 9KBUBANEHT.

3. Ceptucpmnkat HommHanom 5 000 py6nen

3.1. Ceptucbmkat HommHanom 5 000 pybnewn npegocTaBnseT NpaBo Ha NOfyYeHne CKUAKU B
pa3smepe 5 000 pybnen npu egMHOBpPEMEHHOM MOKymnke Ha cymMmy oT 15 000 pybnen.

3.2. CepTtudukat pacnpocTpaHsieTcsl Ha crieaytoLimne KaTeropum ToBapos:



iPhone;

iPad;

MacBook;

akceccyapsbl;

KoxranaHtepes 6peHga Piquadro.

3.3. Mpu npnobpeteHnn ToBapoB bpeHaa Piquadro ckugka no ceptudmkaty
pacCYMTbIBAETCS UCKIIOYMTENBHO OT PEKOMEHAOBAHHOM po3HUYHOW LeHbl (PPL]) ToBapa.

3.4. Ecnu Ha ToBap 6peHaa Piquadro ycTaHOBNEHa akLMOHHAg, cneunanbHasa unu nHas
CHMXXEHHas LeHa, cepTudmKaT NPUMEHSIETCS TONBbKO K PEKOMEHOOBAHHOW PO3HUYHOW LiEHE
(PPL) n He cymmumpyeTcs ¢ 4pyrMMn CKUAKaMm 1 cneumanbHbIMU NPESSIOKEHNSIMA Ha
OaHHbIA TOBap.

3.5. Ceptndmkat MoXeT ObiTb MCNONb30BaH TONbKO OAMH pas.

3.6. CepTucpmkat aBnaeTcst HEBO3BPATHLIM M HE NOANEXUT OOMEHY Ha AeHEeXHble CPeacTBa
VN1 MHOW OEHEXHbI 9KBUBANEHT.

4. OrpaHM4eHNs N NOPSIAOK NCNONIb30BaHUS

4.1. CepTtudukatbl MoryT 6bITb NepeaaHbl TPETLUM NMLAM M UCMOSb30BaHbl UX
npeabsBuUTENEM.

4.2. Cpok gencteusa ceptudukatos — o 01 aerycta 2026 roga BknioumtensHo. Mo
NCTEYEHMM YKa3aHHOro cpoka cepTUdUKaTbl CHUTAOTCS HEAENCTBUTENBHBIMMN.

4.3. yTepﬂHHbIe, noBpexXxgeHHble, NCMOoNb30BaHHbIE UITN NPOCPOYEHHbIEe CepTI/leI/IKaTbI
BOCCTAHOBIIEHUIO N 3aMeHe He noasiexar.

4.4. CepTudmkatbl He nognexar Bo3BpaTy, 0OMEHY Ha OEeHEXHble CpeaCcTBa U NHOW
OEHEeXHbIN 9KBMBANEHT.

4.5. Vicnonb3oBaHWe HECKOSbKUX CepTUdMKaTOB OAHOBPEMEHHO HEe LOMYyCKaeTCA.
HomuHanbl n npenmyLLecTsa No HECKOMbKNM cepTudmkaTam He CYMMUPYIOTCA.

4.6. Ceptudpmkat HommHanom 1 000 py6newn He MOXeT BbITb MCNONb30BaH COBMECTHO C
ceptmdurkaTtom HommHanom 5 000 pybnen B pamkax ogHON NOKYMKW.

4.7. CepTudurkaTbl He PpacnpoOCTPaHSOTCA Ha paHee 0POPMITEHHbIE U OMNaYeHHbIe 3aKasbl.

4.8. OpraHusaTop BrpaBe OTKasaTb B MPMMEHEHUN cepTudmkaTta B cryvae HapyLleHus
Y4aCTHUKOM YCNoBUiA HacTosLero MNonoxeHus.

5. 3aknrunTtenbHbIe NONOXeHUus



5.1. OpraHusartop ocTaBnsieT 3a co6on npaso B Noboe BpeMsA BHOCUTb U3MEHEHWUS B
HacTosiwee NonoxeHne 6e3 NpegBapUTENbHOMO YBEAOMITEHNS YHaCTHUKOB aKLUW.

5.2. AktyanbHas pegakuus MNMonoxeHnsa pasmeLlaeTcs Ha oduLmansHOM canTe
OpraHusaTtopa.

5.3. Bce Bonpockl, He yperynupoBaHHble HacTosAWMUM NonoxeHneMm, peLuatoTcs
OpraHusaTopom B COOTBETCTBMM C AENCTBYHOLLUM 3aKkoHOoO4aTeNnsCTBOM Poccuickom
denepaunn.

54. y‘-IaCTByFI B aKuun, y4aCTHUK noaTBepXXagaeT o3HakoMIeHne n cornacume ¢ ycnoBunammn
HacTtoguero MNMonoxeHus.
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